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Message from
ACT Management

We ACT with VALUES...

It's a very well-known fact that a
building without a SOLID ground will
easily collapse, so as businesses.

Having a Strategic Vision, Mission, Values
& Business Ethics are considered the solid
ground of any successful business. A quote
from John Naisbitt comes to confirm that
“strategic planning is worthless, unless there
is first a strategic vision.”

Since ACT has been established in 1988, the
founders have strategic vision to become one
of the major system integration companies and
market leader in Egypt along with expansion
across the region and market segments to
maximize the company’s profitability

Since then, each and every individual
working for ACT makes sure that they are
working towards one direction , which is
achieving the Values and implementing the
ethics upon which ACT was founded.

Our Values are an inseparable, vital part in
forming ACT’s identity. What distinguishes our
values from any other company, is that our
values come from and directed to our people
through circles of influence, which proves
ACT’s level of flexibility and understanding
to the meaning of living values not enforcing
them.

Since people is the main ingredient in our
success recipe and the essential element
forming our culture, ACT makes sure that
people are valued in a satisfactory level.

x 7~
2 Magazine

Mr. Hassanein Tawfiq - ACT Managing Director

“Our Values are an
inseparable, vital part in
forming ACT’s 1dentity.
What distinguishes our

values from any other
company, is that our
values come from and
directed to our people
through circles of
influence, which proves
ACTs level of flexibility
and understanding to the
meaning of living values
not enforcing them.”

“In ACT we believe that we relate; We
relate to the company’s vision, we relate to
our goals and most of all we relate to each

other in the most indescribable tamily spirit.”
Quality Being a solution provider, we stand
for quality: Quality of People, Quality of

products and quality of services we provide.

People:

At ACT we value our people (employees).
We recognize that the skill, dedication and
enthusiasm of our team is critical to our
success.

Family:

In ACT we believe that we relate; We relate
to the company’s vision, we relate to our
goals and most of all we relate to each other
in the most indescribable family spirit.

Quality:

Being a solution provider, we
stand for quality: Quality of People,
Quality of products and quality of services
we provide.

Team Work:

There is no | in TEAM. We believe that
together we can do more. Productivity and
success rise from our differences not only
the common.

Customers:

Our Customers’ are our most valuable
partner; without their expectations, feedback
and support; we couldn’t have succeeded
in the market.

Innovation:

We provide innovative solutions that
consistently improve the quality and
performance of our customers’ operations
that enhance competitive advantage.

Empowerment:

In ACT we empower e to make decisions
that improve their work and benefit our
customers and our company.

Along with the 7 core values that
direct us, we’ll always:

ACT with power, ACT with
Balance, ACT with Harmony,
ACT will challenge and ACT
with Pride.

We ACT with Power:

Power is one of ACT’s values that basically
comes from truly believing in our abilities
to perform with Concentration& Quality at
the same time a longest with maintaining
leadership in the market without losing
shape.

We ACT with Balance:

As we go, we make sure that our people
are having a Balanced, Stable working
environment ensuring that work load is
evenly distributed to enable our people
maintaining steady life style, which for
sure influences the business positively.

We ACT with Harmony:

Harmony is one of our core Values,
and it's a responsibility to maintain
a harmonious work flow, whether amongst
the one team members, or across teams
and other functions.

A harmonious work place is very healthy
for employees that energizes them and
automatically duplicates the outcome,
generates good calibers and boosts the
level of creativity, which is one of the main
pillars of our company.

We ACT with challenge:

The work environment that we operate
within is a fast-paced dynamic one that
requires constant supply of creativity,
analytical thinking, and adherence to tight
deadlines and loads of requirements.
Such rich environment always brings
challenges to the table, which we HAVE to
be ready for at any point of time.

Exposure to such challenges, enriches
employee’s both personal and professional
experiences. Overcoming those challenges,
will definitely develop a positive &realistic
self-worth. That's exactly what we make
sure we are ready for.

We ACT with Pride:

Each one of us is a proud ACTawy, our pride
comes directly from the ultimate trust in our
capabilities to achieve efficiently and
effectively in a way that adds value to all
parties involved in the process.
Simultaneously, this brings a wide range
of satisfaction, derived from our faith that
“YES, WE CAN”

“strategic planning is
worthless, unless there
1s first a strategic
vision.”
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Dell PowerEdge FX
architecture 393 U Lio iloyl

A workload-defined Al ga uluill ‘
infrastructure converged. aypdl Oigydl eal

Precisely tailor, quickly deploy and easily manage your infrastructure with the most processing power per rack
of any other platform 'and up to 50 percent more available server-side storage than HP. 2

Dell PowerEdge FX2 enclosure

2U rack-based converged infrastructure chassis with up to 75 percent more processing power per rack than HP 3 and up to eight
quarter-width or four half-width modules that share power, cooling, networking and management.
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server module that features powerful server module with flexible Intel * four low-power (less than 17 watts  *)

Intel” Xeon * processors and a large Xeon" processors, memory and |/O microservers powered by Intel * Atom ™

memory footprint. (input/output) throughput; ideal for processors and up to 16 servers in one r N I o 'o LLI
high-reliability environments. PowerEdge FX chassis for web serving

or light analytics.

Flexible scalability .,
Build a software-defined converged infrastructure easily with compute, storage and I/0 modules in just 2U of rack space and

112 cores per rack or 48 TBs per U.

Management, your way >

Monitor the entire Dell PowerEdge FX infrastructure from a single console with your choice of one-to-one rack or one-to-many >

chassis-based management. Gﬁ‘m m

Demand-driven performance o st Arak it hetvwor

Deploy now and scale as needed later with customisable IT building blocks of I/0, server and storage. www.connectarabs.com *
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Discover how easily you can build a workload-defined infrastructure with Dell PowerEdge FX architecture, % T
the next generation of everything converged. qu.nh.u;L'ﬂ.ﬂ 15 J.ﬁ.il &j.llm.n ég

Contact us : 4/3/2/33051801 (2)20+ 2015 pld) dspapll Gxiadl salcgll g
or visit [act.eg] Olamaill

Explore Dell PowerEdge FX architecture by visiting Dell.com/FX felyj - pgle - Ciloglen g Cilorls - @l - fuaio 'B'!l"f

"Based on an October 2014 Dell internal analysis of the x86 server market of maximum aggregate Standard Performance Evaluation Corporation
interger (SPECint) CPU processing power supported in a standard Electronic Industries Association (EIA) server rack.

2Based on an October 2014 Dell internal analysis of Dell PowerEdge FX2 and HP ProLiant “ SL2500 comparing the maximum capacity of 1.8" and
2.5" form factor server-side storage supported by each platform.
3Based on an October 2014 Dell analysis comparing the aggregate SPECint processing capability with Intel Xeon E2600-5v3 processors supported
in a standard EIA server rack.
“Based on a July 2014 Dell lab testing measuring Dell PowerEdge FX2 with 16x Intel Atom C2750 processor microservers running a web server
benchmark. Actual performance will vary based on configuration, usage and manufacturing variability. k |’
~ ) (nte
©2014 Dell Inc. All rights reserved.
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Dell, the Dell logo and PowerEdge are trademarks of Dell Inc. in the United States and other countries. HP, the HP logo and ProLiant are trademarks XEON*
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Yrs.

‘ Went to:

Hatem Adel Hamed Radwan

Saber Saber Ibrahim Brakat

Ramez Hamdy Abdel Aal Mohamed
Hany Mohmed Abdo Elbedewy

Ehab Abdullah Mohamed Abdullah
Mohamed Samy Mohmed EIShamy
Abeer Yousef EIKholy

Ahmed AbdelHady El Sherif Ma'amon
Karim Mohamed AbdelKhalek Mohamed
Mohmaed Talaat Abo Elwafa Ahmed
Ehab Fouad Mohamed

Zeinab Hamdy Abdel latif

Magazine

24 October from each year marks the day ACT was born.
In this special day
achievements of some of ACT’s most dedicated employees; whose loyalty and
support over the years has always been appreciated, and has shaped ACT into the
company everyone enjoys today.

and the ACTIANS gather to celebrate the long service

annual message in this event is that:

Loyalty awards and appreciation certifications were granted to employees for
5,10,15,20 and 25 years of service in the company

’

Yrs.

Went to:

Hassan Mahmoud Hassan Abdel Hady
Ahmed Mahmoud Ahmed Ragab
Ahmed Mohamed Mohamed Abdelfatah
Maged Hamed Taha Rgab

Ahmed Wafa'ay Ali Abdelkareem
Mahmoud Abdellatif Akl Abdallah
Eman Abdelfattah Abdellatif Mohamed
Tamer Yousry Nasr Rezk Bekhet
Mohamed Ezzat Ahmed Elbalat

Mohamed Hassanein Ahmed Tawfik

Went to:

Hassan Ghareb Hassan Salama

Ibrahim Mohamed Ibrahom Mohamed
Mohamed Kamal Ali Shehata

Ahmed Hussein Kamel Sha'aban
Mohamed Abdel Moez Abdel Aty Farrag
Mohamed Ahmed Hussein Khalil
Mohamed Sobhy Selim Salim

Atared Mohmed sayed mahmoud
Mohamed Eissa Abdel Rehim Ibrahim
Mohamed Darar Ahmed Ismael

Ahmed Ali Abdullah Ibrahim

Mostafa Abdel Fattah Mohamed Sokkar

Went to:

Mohamed Saleh Morsy
Mostafa Seif Mahran
Mohamed Mostafa mohamed
Mohamed Abdel Aziz Abo Elleil

Went to:

Mohsen Mazhar Abdel Mohsen
Medhat Elseba’ay Ibrahim

Yrs.

Yrs.

Yrs.
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MICROS mWorkstation

Following the MICROS mTablet look and feel, the MICROS mWorkstation will appear in a
new and modular design to continue the 6 year success story of the Workstation 5.

The modular design allows targeting all our verticals, Food & Beverage, Hotel and Retail. The
mWWorkstation consists of an “all in one head unit" in conjunction with multiple mounting
options to support a wide range of use cases.

» 15.6" Wide Screen High Definition LCD
» Passive cooling, no moving parts
=  Supports up to 8GB RAM
» Solid State Drive
= Multiple operating systems
Windows 8.1 Embedded Industry
Windows POSReady 7
Windows Embedded Compact 7
Linux
*  Mounting options:
VESA Standard
Wall Mount Bracket
MICROS adjustable Stand (mStation)
Integrated Power Supply
Integrated printer
Integrated and mobile 2D scanner

Customer Display
Wide range of 'O connectivity

KEEP YOUR FANS
CONNECTED WITH
ARUBA WI-FI o

Learn More: www.arubanetworks.com/Ipv NETWORKS

Hardware release projected for
December 2014.

MNote: MICROS internal use and distribution only. All information in this document are subject to change.




“ Companies and governments around
the globe are embracing the next wave
of the Internet — The Internet of
Everything (IoE) ~

What are your expectations
after the political stability and the
world economic forum in Egypt?

We believe there has never been a
better time to combine human ingenuity and
technological innovation to help people and
the planet. Everything is coming online, and
we are connecting more of our world every
day. At this very moment, over 12 billion
devices are connected to the Internet, and
that number is expected to increase to
over 20 billion by 2020. These connections
provide more data for better decision-
making and improve the way governments,
businesses, and individuals operate. This
is the Internet of Everything, and it makes
networked connections more valuable and
more relevant than ever before.

The Internet of Everything offers countries
around the world the opportunity to provide
better, richer lives for their citizens and
to create new ways for companies to do
business. Whether these take the form
of connected education and healthcare,
smarter cities, more efficient government
services, or job creation, we believe the
societal benefits of the Internet of Everything
will impact our lives in ways never
before imagined. It is not the act of getting
connected—or even the number of
connections—that creates the value, it is the
outcomes those connections make possible.

With companies, individuals, and
governments working together, we can help
improve societies worldwide. Governments
alone cannot solve the global challenges
we face today. We can tackle many of the
inequities in society—such as those in
education, employment, and healthcare—by
bringing together a diverse set of stakehold-
ers.

Egypt in particular is seen as a vibrant
country with many attractive industries and
opportunities. To realize this opportunity,
companies and the government must work
together to increase access to affordable,
reliable technology for Egypt’s population.

x ~r
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The true promise of digitization in
Egypt is equal opportunities for all. By
increasing access to the tools of the global
economy—like phones, computers and
the Internet—citizens in historically
disadvantaged communities can learn the
skills they need to succeed. For example,
a connected country will drive demand for
job creation of trained professionals with
skills in information and communication
technology, which in turn will help to maintain
the networks that form the backbone of the
country’s economic prosperity.

What are the Ilatest new
solutions Cisco will provide and
the potential sectors will focus on
it in the Egyptian Market?

Becoming a digital business requires an
agile IT model, and the ability to rethink
core processes for the digital era. Cisco’s
focus is to work with organizations in Egypt
to embrace new security, cloud, mobile,
social and analytics technologies required to
fully digitize takes imagination, investment
and expertise.

What is Cisco upcoming strategy
to implement the IoE concept in
the Egyptian market?

Companies and governments around the
globe are embracing the next wave of
the Internet — the Internet of Everything
(IoE) — to create a new tomorrow for their
customers, citizens and employees — Egypt
needs to do the same. Cisco defines the
IoE as connecting people, process, data
and things across industries, cities and
countries to realize new economic value.
When people, process, data, and things
are brought together seamlessly through
intelligent networked connections —
institutions are transformed. They can
then offer new customer and citizen
experiences, improved operational
efficiencies, breakthrough innovations and
entirely new economic models for services
and growth.

Ayman El Gohary - President
and General Manager Cisco

Egypt

“The Internet of

Everything offers
countries around

the world the

opportunity to

provide better,

richer lives for
their citizens and

to create new ways

for companies to

do business.”

“ The IoE will challenge current IT environments by
requiring interconnection of trillions of things, the ability
to support exponential traffic growth, and the capacity to

transform enormous amounts of data into information

while 1Increasing service Velocity and ﬁexibility.”

Over the next decade, the loE will
deliver $19T of value to individuals,
businesses and countries. Cisco is helping our
customers take advantage of the IoE
— and organizations that began digital
transformations in 2013 captured over
$500B in value. In order for entire
cities, countries and economic systems to
embrace the IoE, each institution must
become fully digitized, turning
connected people, process, data and things
into insights and new value for employees,
customers and citizens.

What are the new solutions
Cisco will provide for the cloud
computing Solutions as Cloud
computing solutions are very
potential in The Egyptian
Market?

Organizations in Egypt need to be aware
of the fact that solving today’s biggest
business and technology challenges
requires an approach that fully integrates
the three pillars of cloud computing:
applications and services, data centers, and
networks. This approach will need to keep
pace with changing market trends, which
require greater elasticity, agility, and speed
to support evolution in weeks or months,
not years.

The loE will challenge current IT
environments by requiring interconnection
of trillions of things, the ability to support
exponential traffic growth, and the capacity
to transform enormous amounts of data into
information while increasing service velocity
and flexibility. All this will have a big impact
on cloud computing and will require new
approaches.

Cisco has built and will continue to
develop capabilities to enable Intercloud
communications. In collaboration with our
partners, we are designing a cloud platform
for the loE - The Cisco global Intercloud
- specifically architected for the Internet
of Everything, with a distributed network

and security architecture designed for
high-value application workloads, real-time
analytics, “near infinite” scalability and
full compliance with local data sovereignty
laws. The first-of-its-kind open Intercloud,
which will feature APIs for rapid application
development, will deliver a new
enterprise-class portfolio of cloud IT
services for businesses, service providers
and resellers.

As more people, things and devices connect
to the Internet in Egypt, more data from
more places will be introduced across
corporate and service provider networks,
which will open up new opportunities and
increased demand for the Cloud.

What about Cisco business
partners and Distributors?

The Cisco commitment to our partners’
success has been core to our company
philosophy since its inception.
For nearly two decades now, Cisco has
been offering the world’s leading networking
certification and specialization programs
that can enable partners to solve their
customers’ most important business
issues.

As they grow their businesses
around architectures, solutions, and
services, Cisco can help partners increase
their reward and profit opportunities.

Our Channel Partner Program
enables our partners to differentiate their
business through three main
factors: market recognition and branding,
validation and credibility, and annual
audits to ensure that our high-end
partners meet strict standards. The Cisco
Channel Partner Program provides many
ways to differentiate our partner’s business
and drive their growth and profitability.

What is your message to ‘ACT’?

The future of technology in Egypt will
be driven by market transitions, or
industry inflection points. Emerging societal,

environmental and operational goals
will drive initiatives for greater customer
participation with energy providers,
modernization of the energy
infrastructure, and the smooth
transition of an aging workforce.
Supporting these initiatives will require
increased integration of disparate
business systems and processes both
within and across organizations — and
we anticipate technology evolving to
enable greater connection of information,
people, and things. At Cisco, we call
this transition the Internet of Everything,
and we believe it will drive the next wave
of business innovation, productivity and
customer engagement for years to come.

“As more people,
things and
devices connect
to the Internet in
Egypt, more data
from more places
will be introduced

across corporate
and service

provider networks,
which will open
up new
opportunities and
increased demand

for the Cloud.”
~r -
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Everything is delivering the juice.

Because when every appliance and outlet connects, efficiency rules the grid.
The Internet of Everything is changing everything. Is your network ready?
cisco.com/tomorrowstartshere
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CISCO.

TOMORROW starts here.
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Enterprise Mobility

device of their choice, to do the activities they value most.

ACT has earned the Cloud Productivity
competency at the gold level

By attaining the Cloud Productivity
competency at the gold level, you have
E mwine T _ shown commitment, expertise, and the

S 5 ability to succeed.

The gold level is the highest Microsoft
partner level, putting you in an exclusive
category with other top partners.
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“ We offer a turnkey private cloud
solution based on Dell Hardware &

Microsoft System Center *

Adnane Alaoui - Senior
Solutions Manager Africa
(Excl SAF)

“The IT

market 1s

changing with
the speed of
light and our
customers
have new
challenges and
pain points.”

x ~r
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What is your expectations after
the political stability and the world
economic forum in Egypt ?

We have been watching the IT market grow
in Egypt for the past couple quarters and we
are very optimistic about the opportunity.
The political stability and security is getting
better which will definitely create a more
suitable environment for doing business and
nurturing large Data Center and IT projects.

The World Forum event which has taken
place couple weeks ago was the icing on
the cake to prove to the entire world that
Egypt is open for business which is a good
thing for the overall economy and will defi-
nitely encourage large corporations such
as Telcos, Banks and government to start
investing and acquiring new products and
solutions in order to innovate and add value
to their business.

What are the latest new solutions
Dell will provide and the potential
sectors will focus on it in the
Egyptian Market ?

At Dell we see Egypt as one of the fo-
cus countries in our region (Africa) where
we want to lead with new innovations
and drive End to End complex & next
generation solutions such as Big Data,
Business Intelligence BIl, HPC, Private and
Public cloud and Software Defined type
solutions.

Dell is leading the market in helping our
customers move away from legacy and
proprietary solutions to new ways of
looking in taking full advantage of IT in
order to add value to the business and
deploy new applications to retain existing
customers or attract new ones. Dell has
invested billions of dollars and acquired
the leaders in Networking, software,
systems management, BI, Security and cloud

solutions in order to become the largest
end to End IT provider in the planet and be
able to help our customers solve challenging
business problems with innovative, flexible,
scalable and cost effective IT solutions.

The IT market is changing with the speed
of light and our customers have new
challenges and pain points.

They are trying to figure out how to balance
between the ever growing demand of IT
in their organizations while IT budgets are
shrinking,

how to deploy new applications
faster and how to reduce cost
and streamline management and
operations. Acquiring more hardware is not
the solution these customers are looking for
and that’s why Dell is helping our customers
transition and adapt the new paradigm
shift in IT which is based on transferring IT
department from a cost center to a
revenue center delivering IT as a service and
adding value to the business by focusing on
innovation and spending less time and
resources in keeping the lights on.

Dell sees Software Defined Data Center
SDDC as the silver bullet which can
help our customers reduce costs and
streamline systems management and
discover their hidden Data Centers. Dell has
released multiple Software Defined Storage
SDS solutions based on Vmware vSAN,
Microsoft Storage Spaces & Nexenta and
Hyper-converged solutions based on
Nutanix or Vmware EVO-Rail.

Dell is also leading the market in the
Database accelerated appliances and
integrated systems for Data Base and
Business Intelligence.

These are pre-configured and optimized
systems for running high end Data Base

“ We are helping our customers bypass the
guess work and the tough validation &
preparation challenges and we are providing
them with ready to use & optimized rack
systems and all what our customers need.”

systems and delivering the maximum
horsepower to the business users. We are
helping our customers bypass the guess
work and the tough validation & preparation
challenges and we are providing them with
ready to use & optimized rack systems and
all what our customers need to do is to plug
them in and install their software and they
are ready to go.

What is Dell position in the local
market according to IDC report?

Dell has been gaining market share from
the competition and especially in servers
and we are now number 1 in Egypt and
making good progress in Storage and
Networking.

What is Dell upcoming strategy
to implement the Cloud Solutions
concept in the Egyptian market ?

Dell has a strong cloud solutions portfolio
for the private and the public cloud and
a hybrid cloud for those customers who
want the flexibility to deploy on-premise
private clouds and still transition to the
public cloud as needed. Our solutions
are end to end and built on flexibility and
choice.

We have Won one of the largest
public cloud solutions in Africa with Maroc
Telecom in  Morocco and multiple
private cloud solutions throughout the
region with banks, government and oth-
er private entities. We also offer a turn-
key private cloud solution based on Dell
Hardware & Microsoft System Center and
a reference architecture for those
customers interested in building their own
private clouds usingbuildingblocks. We are
currently engaged with multiple customers
in Egypt interested in deploying private &
public cloud solutions.

What are the new solutions
Dell will Provide for the cloud
computing Solutions as Cloud
computing solutions are very

potential in The Egyptian Market ?

Cloud computing has the promise of
delivering the needed agility and
flexibility to help organizations and
businesses meet their technolo-
gy needs in a very cost effective and
innovative way. Dell has multiple
solutions for the cloud from a private to
public to hybrid. Our customers can
create private clouds with Dell modular
servers, storage & networking building blocks
and add the needed software and cloud
systems management which make it easy to
implement and manage private clouds.
Whether our customers have just started
planning or they have done some pre-de-
sign work Dell can help them get a good
view of various solutions in the market
including VMware, Microsoft, RedHat,
OpenStack and CloudStack

What about Dell business
partners and Distributors ?

Dell provide our customers in Egypt with
a large choice of business partners and
distributors. Dell believes in the channel
and all of our business in Egypt is channel
based at 100%.

What is your message to “ACT” ?

ACT is one of our top Value Resellers
in Egypt with a strong experience in
delivering complex solutions to
customers. We are working very closely
with ACT to build a healthy pipeline and
grow our business together. We need to
accelerate this activity and start winning
market share from the competition.

SAPESCO Offshore Services (SOS)

“Our customers
can create private
clouds with Dell
modular servers,
storage &
networking
building blocks
and add the

needed software

and cloud

systems
management
which make it
€asy to
implement and
manage private
clouds.”
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Microsoft Azure

The cloud platform for the modern business

Small and midsize businesses (SMBs) want the power and flexibility to run their business anywhere. That's why
they are turning to the cloud to help move their business forward. The gquestion is which cloud solution offers the
best services to meet your specific needs?

Microsoft Azure offers agility along with an open cloud platform, helping you grow your business with greater
efficiency and be more responsive to change. With Azure, you can quickly get up and running, scale up or down as
needed, and avoid high capital costs—paying only for what you use. Azure also works seamlessly with other
Microsoft software and services, such as Windows Server, SQL Server, Exchange, and SharePoint, helping you
back up and keep your most important company information safe.

Azure enables you to quickly and easily move your apps from on-
site servers to the cloud. This migration helps you avoid the cost

Host your of purchasing new server hardware. The cloud infrastructure helps
e E & app"catigns you easily scale up or down as needed. You also get the added
protection of multiple data backups in the geographies you
choose.

Azure offers simple, reliable backup for your data and apps. By
eliminating typical infrastructure costs associated with storage,
Back up you end up paying only for the storage you use. Plus there are no
per-server or data transfer fees. In addition, you can be confident
your data that your Azure-hosted apps receive the same level of protection
chosen by Microsoft enterprise customers, including many of the
world's largest financial institutions.

[ ]
. i
ﬁ."

With Azure, you can quickly and easily host scalable websites in
the cloud. Microsoft uses global datacenters, helping provide you
and your customers with a reliable, satisfying, and secure
experience without the need to invest in costly infrastructure,

—
-"'J ) b Host your
& DB vesic

About Microsoft Azure cloud security

A comman concern for many customers new to the cloud is security and data protection, With Microsoft and its
worldwide datacenters, you receive a level of data protection and physical security that far exceeds typical on-
premises firewall protection. Azure offers you peace of mind knowing that your apps and data are gefting the
same level of protection chosen by Microsoft's enterprise customers, including many of the world’s largest
financial institutions.

"Worldwide SMB Trends and Transformation, AMI-Pariners, 2014

B Microsoft

w,
e’ Magazine

“Our growers and buyers don’t care about our IT
systems, but they do care when we can't ship
product or issue an invoice. Our brand rests on the
continuity of our IT systems, which are now more
available running in Azure.”

Andrew Goodin
Global Manager of Information Systems, Zespri International

Azure global datacenters

Global datacenters (O

Global support &

Local account teams L

24 % 7 x 365 support; more than 1 billion customers & 20 million businesses worldwide

Why Microsoft?

Only Microsoft offers a flexible platform that lets you choose the path that's best for your business, whether that's
on-premises, in the cloud, or a hybrid combination. Azure is a core part of this overall vision that helps make the
cloud a seamless part of your IT in a way that's best for your company’s specific needs.

How [PARTNER COMPANY

Right Click> Change Picture
NAME] can help to replace this with your own logo
"-cﬂ:’:'re there to help you every step of the way. Contact information

ntact us today to get started in realizing the :
benefits of the modern business with solutions from <MicrosoRt partner name>
Microsoft. <Microsoft partner contact info>

<First name Last name=

= 22014 Microsoft Corporation. All rights reserved. This data sheel is informational purposes only.
MI{:fOSﬂft AZUfE Microsoft makes no warranties, express or implied, with respect 1o the information presented here,
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Do you have Are you Do you Is your business
a successful developing know what on the BYOD
5 : Enterprise new apps, percentage of or CYOD
advanced computer technology h B - s q - Mobility upgrading LOB your sales force | model? Are
: ; 2 - v strategy? apps or both? is using social those devices
selling? secure? Cost-
effective?

 Red

By 2017, mobile ClOs are beginnin
Over 1 0/7 uZers will provide %84 of %73 of to believe tgat ’
business executives personalized ClOs in 2013 will sales people who BYOD is not a
say their company data streams to use mobility use social media sustainable long
has a digital more than 100 solutions outperform those term strategy, with
strategy apps and services to support a who don'’t more and more
every day closer customer preferring CYOD
engagement to regain control ,
once lost

Productivity Business Ready Productivity Mobility /

Apps Devices Management
%81
0
. . e What are
! ! We believe the new touch-enabled Windows 8 devices with Office

365 ProPlus will help our employees be more productive on our the returns
The Walsh Group construction sites, instead of spending time in the trailer or at the office.

Patrick Wirtz, Innovation Manager Cumulative total stock return Of CIOs plan to roll out on your

for leading customer mobile Windows-based tablets pl 3 nS?

. experience companies. in 2014.
I S yo u r b u S I n eSS rea d y? Watermark Consulting Sanford C. Bernstein Ltd survey as quoted

2013 Customer Experience ROI in the Wall Street Journal (Dec 2013)

Empower Your Team  d  Transform Your Business # Delight Your Customers

Provide them with both the devices Propel your business forward: deliver Create a competition-killing customer

they love and your secure business great analytics, speed up processes experience that delivers what people

apps - built on the same platform. and deliver on any device, anytime, want when they are ready to buy, with To learn more, visit www.act.eq
anywhere. the least possible effort.

To learn more, visit www.act.eg
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AND WE £AZ7  WITH VALUES...

we ACT with Pride...

"Vanity and pride are different things, though the words are
often used synonymously. A person may be proud without
being vain. Pride relates more to our opinion of ourselves;
vanity, to what we would have others think of us."

Jane Austen

we ACT with Harmony...

"Happiness is when what you think, what you say, and what
you do are in harmony."

HARMONY

Mahatma Gandhi

"The more in harmony with yourself you are, the more joyful
you are and the more faithful you are. Faith is not to discon-
"Generosity is giving more than you can, and pride is taking nect you from reality - it connects you to reality."
less than you need."

Khalil Gibran Paulo Coelho

we ACT with Balance...

""When we have a good balance between thinking and feel-
ing...-our actions and lives are always the richer for it.”
Yo-Yo Ma

we ACT with Challenge...

"I've learned in my life that it's important to be able to step
outside your comfort zone and be challenged with something
you're not familiar or accustomed to. That challenge will
allow you to see what you can do."

CHALLENGE BALANCE

W. Edwards Deming ! . .
“If you're interested in ‘balancing’ work and pleasure, stop

trying to balance them. Instead make your work more

. . . leasurable.”
"The ultimate measure of a man is not where he stands in P

moments of comfort and convenience, but where he stands
at times of challenge and controversy.
Martin Luther King

Donald Trump

we ACT with Protection...

"On life's journey faith is nourishment, virtuous deeds are a
shelter, wisdom is the light by day and right mindfulness is
the protection by night. If a man lives a pure life, nothing can
destroy him."

Buddha

"Competition is not only the basis of protection to the
consumer, but is the incentive to progress."
Herbert Hoover

..26 | %’tMagazine

PROTECTION

we ACT with Power...

“Power is of two kinds. One is obtained by the fear of punish-
ment and the other by acts of love. Power based on love is a
thousand times more effective and permanent then the one
derived from fear of punishment.”

Mahatma Gandhi

“Power is given only to those who dare to lower themselves
and pick it up. Only one thing matters, one thing; to be able
to dare!”

Fyodor Dostoevsky

%FMagazine | 2
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advanced computer technology

“The Power
to do More...”

@Porto Sokhna

from 7t to oth of March

Sponsored hy:

B \licrosoft (inte

AZT launches -on a regular
basis- events to emphasis the
importance of technology and
how it helps in the tremendous
growth across different sectors.

“The Power To do More”,

was held at Porto Sokhna
between the 07th and the 09th of
March 2015 in association with

AZT strategic partners

Dell®
Intel®
Microsoft®.

..28 | %Magazine

The full DELL Portfolio, Enterprise, strategy, Client solutions,
services were well presented to ACT'’s customers in the first
day sessions.

The second day started by presenting Intel Technology
Solution, and ended with Technology update presented by
Microsoft.

ACT’'s experienced team made sure that entertainment
activities are well-merged during the event days, in a way
that guarantees that customers are having fun and enjoying
their time.

Numerous activities for chilling out were on the list. Comes
on the top of it, lunches by the sea view, relaxing dinners by
the pool view accompanied with oriental Takht, enjoying
Sokhna Mountains’ view through the Teleferic ride.

On the event'’s last day we celebrated Mr. Emad Hamada from Egypt Air the winner of Dell Tablet, that was given as gift based on a draw.

sl Magazine | 29



Microsoft f




s _pgmewl 9 IS azlVI 0y)ST pae Jol»

tuodl ¢ gyes JB

w2l yad) .. e 2 13

05§ B & azmi «0bs ghaer cuzal 13
| dasole

3 - ole Ll - ool ager (52 By
Hgiilbw oo ddawasll sown)ler JS o=l

w2l IS0 Lzmsiliesl s sl § 3sadl ) sl
- gdadbe g - &l aleld plud) Coiz 0 Lol
il (lgsabag) Wyl odladl rua
:ren gl

Lrlg) b ST €Ol s «Cuzody 13]
doids o Ml s Jiuwd g callsl 1319
dlid Loay Jexd (o9 g)lid) s BBlg Hlab )
cdiw a2y dginall 130 Sy il kel ..lygblug
153 £l & vl (it

(903 Y LS e ol :83Yg)l L. digdl .. pan lgil 29

toyl Ll eSigalal lgsge

(Sran . aS2le Lo sl

LS00 oo pSay> alse Jsl

dsno diziby §ran 4 .05l QLS Jgl
& yae

yan 3o B 56 L pgidll OB gl

oy pan gl Jol

L093 ran welagadl Jgl

e 0sbly (LME (30 tlgd Lo JSo e sl g
.clyasg

DS oS Osdymy plaall § Osdusy gl ol
Ll Ogalang

laslidg lgilesy dgubining dlgilolz) :lg,ol

1 19)sd3 Vg

(Losi€ $9=29) > o0 b § Reizu Y
aSio ol olel (&Y 150 damo) g

..32 | %rMagazine

Gl oo Jaslgally Jadl 33 baas.. il oy
ndzmall e LS Baas! L LaEI Gy b

e ol W hasl . jae oy b

1 Glgldl 59k 5¥9 b pao 648 Jlincg
[ oSl &olsl yelid Slgasll *
2l A

S (Lgimg)) W )il Ol bl S o L) Sl o], SHERCAS 8 L F Ll B ras-co ol
laig) § 89l lg=) (o35 (29

0az9 Wil :eld) Jsl po ehymis QI o gl
<«du=ll (0

o S 48 § 0 1905E3 rae wu ¥ ¢
! Gle ool &l 19asTis gasSy e s

5 §M| ol 2o JB

L@_)U::@i_g ub_):)ll DL (o
lekol Yg rae sl Vs

Loty Lelgal oldlg
Lol Vg Wil iy Leé

JCT ;
sl Magazine | 33



.I
|
MAGRABI

ﬂ%

&  Lync 2013

Connecting Maghrabi Retail Middle East & Africa
employees with Microsoft’s "Lync & Skype"

About Magrabi Retail

Founded in 1927, Magrabi Retail strives to achieve leadership positions in the eyewear retail categories in the markets in which they compete.
Magrabi Retails multi-brand strategy has revolutionized how they group can reach the consumer by introducing The Counter by Magrabi, Sunspot
and the already existing Magrabi Optical to its portfolio.

This flexibility allows them to seize their opportunities from multiple approaches, as both a mass and niche player covering more consumers’ needs.
Across all brands, they focus on increasing awareness and visibility. In addition, achieving their goals also depends on leveraging the scale of their
organization and operational excellence.

Continued dedication and hard work of their employees, Magrabi Retail became a region leader in eye care & Eyewear. They look forward to
continuing to provide customers with the best products and services.

Business Needs

With so many employees in so many locations, and some employees
working at more than one facility, Magrabi Retail needs world-class
communications technologies.

The organization wanted to provide employees with easy-to-use
instant messaging and presence capabilities that met the company’s
needs for security and privacy.

However, different teams uses the multivendor communications
landscape, all with similar initiatives. This had the potential for
inconsistent user experiences, management work overlap, and missed
cost savings opportunities.

“We want to be able to provide employees with a consistent and
unified experience when it comes to communication.” says Ahmed
Elfouly, Infrastructure Consultant at Magrabi Retail. “We want an official
communication channel for audio and video conferencing instead of
using personal Skype accounts”.

Solution

With the assist of AZT as Integrator IT Solution Provider leader in the
Middle East, Lync Server 2013 was recommended to Magrabi Retail.

A clear strategy was created for unified communications by using
Microsoft Lync Server 2013 as its core platform. AT migrated about
1000 employees in their divisions to Lync 2013.

Today, Magrabi Retail employee simply locates a colleague’s name in
his or her address book, sees if they're available, clicks on the name, and .
initiates an audio or video call or sends an instant message. By using
Microsoft Lync Mobile, employees can also interact with colleagues
from their smartphones.

Another valuable feature is the increased convenience in participating
in meetings from remote locations. “Many employees travel and want
to be able to join meetings when they’re on the road and view shared
content,” says Elfouly. “Lync 2013 supports this kind of mobile meeting
participation very well. We have a lot of web conferences going on all
the time and the ability to take part in these from a computer, tablet,
or smartphone is wonderful

By using Lync with Skype Federation, Magrabi Retail can extend
these flexible participation capabilities to vendors and partners who
also use Lync and Skype. They now can use Lync client and Skype to
communicate with Microsoft, ACT, and all other accounts over the
world.

“We want to be able
to provide employees
with a consistent and
unified experience
when it comes to
communication.”

-----------
-------
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Benefits

By consolidating its communication functions with Lync 2013, Magrabi Retail is able to provide employees with a unified, consistent
experience across all communications vehicles: email, instant messaging, web conferencing, audio conferencing, videoconferencing,

voice, and desktop and mobile devices. It is also looking to use the technology to improve their customer experience.

“Lync 2013 with
high-definition
video is allowing
us to explore

all types of
opportunities

as we continue
to grow with
Microsoft Lync.”

Simplifies Internal
Communications

Their goal with Lync 2013 is to give employees incredible flexibility and
simplicity in communicating, which will give them more time to focus
on what they do the best. “Our business associates are seeing great
benefits from the technology. Now we are exploring the uses for our
employees!” Elfouly says.

Often in retail, time is of the essence, and being able to locate the
right person at the right time can save time and improve outcomes.
By using Lync presence and videoconferencing, it may be possible
to locate an employee who is not at work by using the Lync mobile
client on a smartphone, sharing work information, and getting actions
within minutes. “Lync 2013 with high-definition video is allowing us
to explore all types of opportunities as we continue to grow with
Microsoft Lync!”

Locate
the right person at
the right time

Reduces Costs

Magrabi Retail has saved thousands of dollars in travel costs by
using videoconferences to supplement in-person meetings. The
organization anticipates additional savings as it increases the use of
Lync for videoconferences.

The company has also reduced management and maintenance work
having fewer tools to maintain allows them to be more efficient,
because Lync 2013 does so much, it allows us to provide a more unified
experience to our employees

Magrabi Retail is amazed of the professional service delivery by ACT
from the planning phase till the end of the project, and that’s what
they expected.

Magrabi Retail is amazed of the professional
service delivery by AST from the planning phase

till the end of the project.

%.Magazine | 35.:
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PowerEdge FM120x4

Packing four single-socket microservers on one half-width sled, the Dell PowerEdge
FM120x4 provides low-cost, power-optimized density with enterprise-class systems

management.

The PowerEdge FM120x4 microserver, featuring the
low-power Intel “ Atom™ processor C2000 product
family and ultra-dense system-on-a-chip (SoC)
design, is ideal for large-scale static web hosting and
lighter weight processing, like batch data analytics.

Innovative design

Each FM120 microserver is powered by a single Intel
Atom processor C2000 with up to eight cores, two
DIMMs of memory, one -2.5inch front-access hard
drive or two -1.8inch SSDs, and an integrated 1GbE
NIC on the SoC. PCle connectivity is not supported
for the FM120x4. The compact design of the C2000
allows the FM120x4 sled to hold four microservers.
A fully loaded FX2 chassis can hold 16, offering
impressive density. Using eight-core processors,
128 cores and 32 DIMMs of memory can be

utilized in a single 2U FX2 chassis. The low-power
characteristics of the C2000 enable the FM120x4 to
comply with Dell Fresh Air 2.0 requirements, letting you
save on energy and cooling costs for your data center.

The efficiencies of shared infrastructure

FM120x4 server blocks are housed in the

Dell PowerEdge FX2 chassis — a 2U rack-based

hybrid computing platform that delivers the density
of a blade architecture with the simplicity and cost
benefits of rack-based systems — all in a compact
modular design.

With shared power, cooling and networking, the FX2
delivers efficiency and flexibility as the design of the
chassis allows server nodes to use whatever style of
storage they require, whether DAS, SAN or NAS.

Simply and efficiently add resources to your
infrastructure, when and where you need them.
Add to the chassis at the single-server level or add
one or more fully loaded 2U enclosures.

..36 | %rMagazine

Innovative management with
intelligent automation

The Dell OpenManage systems management

portfolio simplifies and automates server lifecycle
management — making IT operations more efficient
and Dell servers the most productive, reliable and

cost effective. Dell's agent-free integrated Dell
Remote Access Controller (iDRAC) with Lifecycle
Controller makes server deployment, configuration
and updates automated and efficient. Using Chassis
Management Controller (CMC), an embedded
component that is part of every FX2 chassis, you'll

have the choice of managing FM120x4 microservers
individually or collectively via a browser-based interface.

OpenManage Essentials provides enterprise-level
monitoring and control of Dell and third-party

data center hardware, and works with OpenMan -
age Mobile to provide similar information on smart
phones. OpenManage Essentials now also delivers
server configuration management capabilities that
automate bare-metal server and OS deployments,
replication of configurations, and ensures ongoing
compliance with set system configurations.

PowerEdge FM120x4
+ Upto 2 x DIMMs

Up to -8core Intel Atom
processor C2000

2.5" internal drive or
2x8.1"SSDs

System-on-a-chip design

PowerEdge FC630

An impressively powerful two-socket FX converged architecture server, the
Dell PowerEdge FC630 is designed to be a workhorse for data centers looking for
new levels of efficiency and density in an incredibly small footprint.

With powerful processors, impressively large
memory and highly scalable I/O capabilities, the
PowerEdge FC630 excels at running applications
for midsize and large businesses, like enterprise
resource planning and customer relationship
management. Combining exceptional performance
and functional flexibility, the FC630 is also ideal
for large databases or substantial virtualization
environments.

Flexible, scalable, powerful

Powered by up to two -18core Intel ~ * Xeon*
E2600-5 v3 processors, each FC630 has 24 DIMMs

of memory, two -2.5inch or four -1.8inch front-
access drives, a 10Gb SNA and access to two PCl
Express ° (PCle) expansion slots in the shared chassis.

Fit the infrastructure to the job

With the capability to handle demanding business
applications and the databases that support them,

the future FC630 is the perfect building block for the
core of a corporate data center. Offering exceptional
performance and a rich set of storage options,

including the FD332 storage block with up to 16

direct attached drives, the FX architecture enables

you to build an infrastructure that is tailor-made to

suit your unique IT requirements.

The efficiencies of shared infrastructure

FC630 servers are housed in the FX2 enclosure — a

2U rack-based converged platform that delivers the
density of a blade architecture with the simplicity

and cost benefits of rack-based systems — allin a
compact modular design. The FX2 delivers efficiency
through shared power, cooling, networking, and
management, as well as PCle expansion slots and I/0

module options that enable DAS, SAN or NAS storage.

Innovative management with
intelligent automation

The Dell OpenManage systems management portfo -

lio simplifies and automates server lifecycle man-
agement — making IT operations more efficient and
Dell servers the most productive, reliable and cost
effective. Dell's agent-free integrated Dell Remote
Access Controller (iDRAC) with Lifecycle Controller
makes server deployment, configuration and up-
dates automated and efficient. Using Chassis Man-
agement Controller (CMC), an embedded compo -
nent that is part of every FX2 chassis, you'll have the
choice of managing FC630 serer nodes individually

or collectively via a browser-based interface.

OpenManage Essentials provides enterprise-level
monitoring and control of Dell and third-party

data center hardware, and works with OpenMan -
age Mobile to provide similar information on smart
phones. OpenManage Essentials now also delivers
server configuration management capabilities that
automate bare-metal server and OS deployments,
replication of configurations, and ensures ongoing
compliance with set system configurations.

PowerEdge FC630

« Up to 24 DIMMs of DDR4
memory

Powered by Intel Xeon

processor E2600-5 v3
product family

Access to 2 PCle 3.0 slots
and dual-port 10Gb SNA
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“Aruba boasts a highly regarded innovation engine
and specialized sales, marketing and channel model,

which will complement HP’s networking business
and go-to-market breadth”

Gamal Emara Country
Manager — KSA, BH, Egypt &
Levant

“We always receive very positive feedback from
the customers that we deal with through ACT,
and we believe that ACT 1s one of our top five

partners 1n the region.”

What is your reflection on
Aruba Networks’ growth last year
in Egypt and the region in general?

We saw spectacular business growth
last year globally and in Egypt
and we expect the same kind of
aggressive growth in the coming year
as well. With high rates of adoption
across tablet and smartphone devices
throughout the region’s key business
markets, companies are looking for
solutions to address security, efficiency
and reliability of their mobile networks.
Aruba Networks brings international
experience and a full suite of leading
technology solutions to Turkey’s region
and the company is therefore well poised
to take advantage of the mobility and BYOD
trend. Businesses that are embracing
BYOD must consider the impact of allowing
employee owned devices into the office. The
main challenges include:

* Wi-Fi network capacity and coverage
— Our survey revealed that 70% of the
respondents prefer Wi-Fiover any other form of
connectivity. Organizations must therefore
ensure that they have pervasive Wi-Fi
networks operating at the latest 802.11ac
speeds. Capacity planning should focus not
only on the number of devices, but also an
understanding of where devices will roam
and what types of applications they will
operate. For that reason Aruba Networks
were amongst the first players to announce
AC technology - the latest technology for
wireless products.

* Network security — IT should take the
appropriate steps to ensure employee
owned devices aren’t the source of unwanted
activity on the network. Especially with
remote connectivity via VPN, authentication
and access control play a very important
role.

* Mobile device security — IT needs to
establish policies on what type of
information can be allowed on an employee’s
device. This will ensure that information on
devices that leave the office doesn't fall into
the wrong hands.

° Application policies — by allowing
employees to bring their own devices, IT is
also suggesting employees are free to use

x ~r
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whichever applications they choose.
Some content and applications may not
be appropriate for the workplace.
Application control could be important
to ensure adherence to corporate policies.

Aruba Mobility-Defined Networks™
solution addresses all of the above
challenges and as such we believe that there
will be a huge uptake of our solutions in
2015. Aruba Networks started paying special
focus on SME market and that took off very
nicely and was a strong market for us in the
past few months and accordingly, we expect
big opportunities for us in this segment in
the coming year as well.

What do you think about HP’s
acquisition of Aruba Networks?

On March 2, 2015, Aruba Networks and
HP announced a definitive agreement for
HP to acquire Aruba for a transaction
value of $3 billion. Aruba boasts a highly
regarded innovation engine and special-
ized sales, marketing and channel model,
which will complement HP’s network-
ing business and go-to-market breadth.
Together, Aruba and HP will deliver next-
generation converged campus solutions,
leveraging the strong Aruba brand.
Some of the benefits from this
acquisition for customers are:
Same Aruba... but even faster and with
greater resources — Our customers will
continue to benefit from Aruba’s
industry-leading innovation engine, our
‘customer first, customer last’ culture and
our exceptional customer support. We
anticipate that we will accelerate the
pace of our innovation following the
transaction, leveraging the combined
R&D engineering expertise, budgets and
resources of Aruba Networks and HP.

Broader portfolio — We expect that our
customers will have access to a broader
portfolio of networking products in the future.

Flexibility and choice — Aruba Networks
and HP share a vision of open system
networking, with compatible solution
components rather than proprietary
systems that lead to vendor lock-in. Clear-
Pass and AirWave’s multi-vendor support
capabilities give customers and partners
complete freedom to select their wired and
wireless infrastructure vendor (or vendors).

“ Instead of
looking at new
markets, we
will continue
to focus and
consolidate our
position in the
countries where
we already have
an 1nvestment.”

Global reach — Following the transaction,
Aruba customers will be able to leverage
HP’s global resources (including global
service delivery), systems integrators and
channel partners throughout the world.

What are the key competitive
advantages that differentiate
Aruba Networks?

Frankly speaking, we have a number of key
advantages over our competitors.

A well thought-out architecture.
Aruba sorts both flexible pricing and
mixing/matching over product lines.

Satisfied customers.
Gartner clients report a high degree of
satisfaction with Aruba services.

ClientMatch technology

Aruba’s proprietary system addresses
issues that pop up as mobile roaming
clients move between access points.

A strong focus on network security
Aruba now boasts a top-flight
intrusion prevention system, as well as an
embedded mobility firewall.

Our ClearPass and AirWave
systems work with non-Aruba

devices
This allows for simplified orchestration
within a multivendor environment.

“Meet in the channel” model

relationships

Aruba’s powerful WLAN solution
incorporates Juniper Networks and
Brocade.

Versatile networking gear
Aruba gear can be run in either controller
or controller-less mode.

In your view, what are the
technology trends that will lead
the future and how is Aruba
Networks planning to cope with
these trends?

The requirement for employees to
work anywhere is driving the need for
remote access networks, increasingly over
untrusted networks with the use of VPNs,

or solutions that extend the enterprise
network. Increased mobility is also calling
for connectivity across a variety of networks
— wired, remote access, 3G/4G and Wi-Fi.
The enterprise is being forced to extend
information into untrusted environments and
is often unsure how to do that in a secure
way. Besides the obvious impact on the
network itself, it will also require
organizations to redesign their
applications to ensure that sensitive
corporate information going across these
networks is secured.

As access expands, remote offices
and branch offices will need to provide
quality of service that is consistent with
what is found in the HQ or main campus
sites and employees moving between
these office locations will expect the same
experience. Therefore, enterprises need to
invest in more robust WAN solutions — not
necessarily private WANs - but
increasingly public WANs (DSL, MPLS) to
ensure consistent experience across any
corporate location.

Needless to say, wireless and mobility
are inextricable. Luckily for organizations,
the advent of higher speed Wi-Fi with
802.11ac means that offices can truly go
all wireless. This combined with office
communications tools like
Microsoft Lync mean that desk
phones can also be confined to only
specific uses. The end result is
rightsizing and savings for the business.
Businesses are decreasing investment in
Ethernet switching in favor of high speed
Wi-Fi with 802.11ac. This re-architecting of
the LAN is driven by the shift towards mobile
devices using wireless rather than wired for
connectivity. Organizations are seeing a
constant drop in the Ethernet usage by
users and an exponential demand for
wireless everywhere.

What is Aruba Networks’
future plans in terms of new
markets or new products or new
expansions in general?

Instead of looking at new markets, we
will continue to focus and consolidate our
position in the countries where we already
have an investment. Countries served
by Aruba are UAE, KSA, Qatar, Oman,
Kuwait, Bahrain, Yemen, Pakistan, Egypt,
Libya and N. Cyprus.

| can comment on what we anticipate
in the Mobility market in the Middle
East countries. This is based on the
announced projects and initiatives in the
countries that lead to a healthy and strong
Mobility market and IT in general. If we
take Egypt as an example, we are talking
about a country with a huge population
supported by diversified economy and
relatively strong tourism and industrial and
financial organizations, which all make
it an attractive business environment.
Our channel is also prospecting strong
business in many other ME countries such
as Kuwait, Oman, Bahrain, where we
are focusing on hospitality, government,
telecommunications and SME verticals.

What is Aruba Networks position
in wireless technology and what
is the plan to develop this current
position?

Aruba Networks is a leading provider of
next-generation network access solutions
for the mobile enterprise. The 2014 Wired
and Wireless LAN Magic Quadrant by
Gartner was recently published and Aruba
Networks has now captured the #2 spot
based on its ‘completeness of vision’ and
‘ability to execute’. Combined with the
Gartner NAC Magic Quadrant, we are
now a select company ... in other words
a vendor that enjoys “Leader” status in
multiple Gartner MQs!

Moreover, Aruba has been recently
recognized by the third-party Dell’Oro
Group, which quite expectedly confirmed
that Aruba gained more than 2% market
share in Q3 2014 alone.

In addition, nearly every analyst now
acknowledges that our leadership in “11ac”
and Mobile NAC is unrivaled and our
go-to-market is being executed with a great
degree of precision and success.

Last but not least, what is your
message to ACT?

| would like to thank ACT for the business
they have been doing with Aruba Networks
and for being a loyal partner with us. We
always receive very positive feedback from
the customers that we deal with through
ACT, and we believe that ACT is one of our
top five partners in the region.
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/) Officejet Pro X576dw MultifunctionPrinter

The next generation of printing is here. Print professional-quality color—up to twice the
speed? and half the cost per page of color lasers, *—using HP PageWide Technology. Help
workgroups thrive with versatile functions and easy manageability.

1SO Speeds:' Upto 42 ppmblack, Upto 42 ppmcolor

Scan Resolution: Upto 1200 dpienhanced;Upto 1200 x 1200 dpihardware; Upto 1200 dpi
optical

Copy Resolution: Upto 600 dpiblack (text and Graphics); Upto 600 dpicolor (text and graphics)
Display: 4.3” CGD(color graphics), touchscreen

Standard Connectivity: 2 Hi-Speed USB 2.0 Host; 1 Hi-Speed USB 2.0 Device; 1 Ethernet 100/10
Base-TX network; 1 RJ11- modemport; 802.11 b/g/n Station; 802.11 b/g Access Point

Paper Handling: -500sheet inputtray, -50sheet multi-purpose tray, Optional 500 sheet tray,
-300sheet face-down outputbin

Duty Cycle*: Upto 75,000 pages

Upto twice the speed® and half the cost* of lasers Connectand print—at the office or onthe go’

« Produce quality prints with Original HP inks, and save up to
%50 on printing costs versus color lasers. *

« Print at record speeds—certified by Guinness World
Records as the world's fastest desktop printer.’

« New General Office modedelivers high-quality prints at top

speeds while saving ink, time, and money.

Print brilliantly at breakthrough speed with the same HP

PageWideTechnologyfoundin top-end digital presses.

Print wirelessly, and share access with PCs, tablets, and
mobile devices'>—even with no network or router."
Print from your smartphone or tablet from virtually
anywhere with HP ePrint.”

Addthis deviceto your office Ethernet network to easily
share with your workgroup.

Walk up and print right away, using the easy-access USB
port. Print from a thumbdrive or scan straight to it.

Empower workgroups with an easy-to-manage Conserve resources without sacrificing
MFP performance

keep costs inline. This Energy Star” qualified MFP uses up
t0 %50 less energy than lasers. ®

Save up to %50 on paper with automatic two-sided
printing, and maintain efficiency at breakthrough speeds.
Conserve resources, using up to %50 less cartridge and
packaging material by weightcomparedwith color lasers. '
Reduce your impact—easily recycle your Original HP ink
cartridges for free through HP Planet Partners. '°

+ Tap and swipe the intuitive -4.3inch color touchscreento

print, copy, scan, fax, and send digital files.®

Proactively manage this device and remotely monitor

status with industry-leading tools like HP Web Jetadmin.

« Print upto 9,200 pages per cartridge and load up to 1,050
sheets at once with the optional paper tray.®

« Dependon HP for reliable workgroup printing—designed
for highvolumes upto 4,200 pages per month.

1

'Either after first page or after first set of ISO test pages. For details see www.hp.com/go/printerclaims . 2Duty cycle is defined as the maximum numberof pages per month of imaged output. This value
providesa c ( product inrelation to other HP LaserJet or HP Color LaserJet devices, and enables appropriate deploymentof printers and MFPs to satisfy the demands of connected
indivi groups. *C on manufacturers publishedspecifications of fastest available color mode (as of March2012) and includes color laser MFPs < 1000$ USDand color laser printers
<800$ USDavailable March2012, based on market share as reported by IDCas of Q1 2012 and HP internal testing of printer in fastest available color mode (sample -4page category documentstested from ISO
24734). For more information, see www.hp.com/go/printerspeeds . *Cost per page (CPP) claim is based on the majority of color laser MFPs <1000$ USDand color laser printers <800$ USDas of March 2012,
1SOyield based on conti intingin default onmarket share as reported by IDCas of Q12012. CPP comparisons for laser supplies are based on publishedspecifications of the manufacturers’
highest-capacity cartridges. CPP based on HP 970XL/971XL ink cartridges' estimated street price. For more i ion, see www.hp.com/g . *Guinness World Record for fastest time to
print 500 sheets by an office color desktop printer, April 2012. Record set on HP X551dw and X576dw models. Details at guinnessworldrecords.com. Record supervised and verified by wirthconsulting.org. Test
documents|SO 24734 from sample -4page category test file printedin fastest available color modefor all products. Competitiveset includes laser and inkjet color desktop MFPs <1000$ USDand printers
<800$ USDas of March2012. *Capacity upto 1050 sheets with optional 1x500 sheet accessory paper tray notincluded; please purchase separately. Requires an Internet connectionto an HP web-enabled
printer and HP ePrint accountregistration (for a list of eligible printers, supported documentsand image types, and other HP ePrint details, see www.hp.com/go/eprintcenter ). Mobiledevices require Internet
connectionand email capability. May require wireless access point. Separately purchased data plans or usage fees may apply. Print times and connectionspeeds may vary. *Majority of color laser printers
<800% USDand color laser MFPs <1000$ as of August2012. Energy use based on HP and HP commissionedthird-party testing. Actual cost and energy usage may vary. For details, see
www.hp.com/go/officejet . Requires a wireless access pointand an Internet connectionto the printer. Services require registration. Appavailability varies by country, language, and agreements, and requires
afirmware upgrade. For details, www.hp.com/go/eprintcenter . "°Program availability varies. Original HP cartridge return and recyclingis currently available in more than 47 countries, territories, and regions
in Asia, Europe, and North and South America throughthe HP Planet Partners program. For more information, visit www.hp.com/recycle . ""Compares weightof empty cartridge and packagingmaterials
neededfor 15,000 pages using highest-capacity cartridges of major in-class competitors' color laser MFPs <1,000$ USDand color laser printers <800$ USDas of October2012. Tested by Buyers Lab Inc. For
details, see www.hp.com/go/officejet . *Wireless performanceis ical i distance from access point. Wireless operations are compatiblewith 2.4 GHzrouters only.
"Wireless performance is \physical rtand distance from access point.
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Data sheet

HP Officejet Enterprise
Color X555 series

An HP Officejet for the enterprise—up to twice the speed
and half the cost per page of lasers.*

A printing revolution for your enterprise. Produce color documents at up to twice the speed and
half the cost per page of color lasers.'? Designed with advanced security and full manageability,
this enterprise printer is built to last.

Faster than lasers—for less'?
* (uality color, up to half the cost—spend up to 50% less per page compared with color lasers.

= Accelerate business printing and keep productivity high—print up to twice as fast as lasers.'
+ Rety an pigment inks for durable documents that are water-, fade-, and smear-resistant

« Designed for speed—enabie full-page-width printing at high speeds with HP PageWide
Technaology

Fully loaded for the enterprise
= Be confident that sensitive business data is protected with advanced security solutions.

= Centrally monitor and control your printers with HP Web fetadmin.®

= Keep up with the times. Easily update this printer as solutions advance—with HP FutureSmart
Firmware,

Take advantage of simple software and hardware solutions that expand this printers
capabilities,

Performance you can rely on
* High volume, high value—get exceptional value from Original HP high-capacity black
ik cartridges,

= Save time and reduce paper ¢osts, wsing automatic two-sided printing.

» Rety on longewity—this printer is designed for less maintenance, with minimal consumable
parts

HP Officejet Enterprise Color K555xh

= Meet the demands of large print jobs—this printer has a paper capacity of up to
1,050 shasts.®

Easy connectivity, convenient control

* Easily navigate printing tasks with just a few taps—all at the 4 3-inch {10.9 em) color
touchscreen

= Enable secure printing with just a touch from your NFC-enabled smartphone and tablets to
the printer.*

= Pull print jobs from your pocket—walk up and print or scan from your USE drive.

= Enable secure peer-to-peer direct-access mobite printing without connecting to the
corporate nebwaork.’
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HP Helion brief

An open, secure, and agile
approach to hybrid cloud

HP Helion: the fabric of your enterprise

HP Helion's focus on openness gives you the ability
to move, integrate, and deliver applications across
public, private, and traditional IT environments.

:'( i'-ielion
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The journey to the
New Style of IT

HP Helion: the fabric of
your enterprise

Cloud is not a destination. It is part of the journey HP Helion is a portfolio of products and services

to the New Style of IT—the transformation
that results from the convergence of mobility,
cloud, social, and big data. Businesses know that
technology waves come and go, and how they
build and consume solutions today is framed
by what they will need tomorrow.

The challenge today extends beyond cloud. It is
how to manage, control, and scale applications
in a hybrid environment that spans multiple
technology approaches. In this hybrid IT world,
your organization faces specific challenges
around complexity, security and governance,
and business responsiveness.

1. Managing complexity: Today’s IT reality
brings complexity across multiple delivery
models, management systems, and
proprietary technologies. You need to be able
to manage this complexity easily and cost-
effectively with central visibility and control.

2. Achieving consistent security and
governance: Security is a top priority
for all organizations. With increasingly
complex environments combined with
ever more sophisticated cyberattacks,
it's a huge challenge to achieve consistent
policies, governance, and data protection
across all of IT.

3. Optimizing organizational responsiveness :
Your IT organization must be able to respond
to business and government requirements
quickly, with the right economics and service
levels. To be successful in today’s digital
world, IT must become a service provider
to the business and a partner for success.

To solve these challenges, you need a hybrid
cloud solution that gives you manageability,
control, and responsiveness. That's the idea
behind HP Helion.

that make it easier for your organization to build,
manage, and consume workloads in a hybrid IT
environment. This portfolio includes everything
from public cloud, managed cloud and private
cloud to on-premises infrastructure cloud
solutions, as well as professional services.

HP Helion extends beyond just cloud to become
the very fabric of your enterprise. It brings
together all the benefits and agility of cloud,

all the possibilities and interoperability

of open source, and all the security and
reliability your enterprise needs to move
forward with confidence.

HP Helion is at once open,
secure, and agile

Open: HP Helion’s focus on openness gives

you the ability to move, integrate, and deliver
applications across public, private, and traditional
IT environments. While using open source

to deliver the ultimate customer-focused
innovation, HP Helion allows you to host
workloads in a manner that makes the most
sense for your business. It's your cloud, your way.

Secure: With HP Helion, you are safe in knowing
that all products and services provide the
visibility, control, and governance you need
across your hybrid environment. HP is using its
decades of experience in operating systems
and cryptography to harden OpenStack®
technology, while providing management
and security solutions that will scale across
millions of nodes in a hybrid IT world.

Brief | HP Helion

C @: Cloud native

Public cloud
Gave us speed, agility, and
new consumption models.

HP unifies an increasingly complex world of hybrid
IT, delivering products and services that work
together with common management and
asimplified user experience.

Bridging delivery models

Hybrid

Navigating the customer cloud
journey with theright destination
for the right application

This is HP's strategic advantage for customers

Agile: HP Helion speeds time to business
outcome. You have the ability to scale up and
down when you need to—and with the right
economics. You can deploy private cloud
solutions in a matter of hours and public
cloud services in minutes. HP drives cloud
economics across all delivery models and
solutions, letting you pay as you go, or pay
for what you use.

Why HP for your hybrid cloud
solution?

HP is ideally positioned to speed your journey
to a hybrid cloud solution that is tailored to the
unique requirements of your organization.

+ HP helps you obtain real value from hybrid
IT, delivering products based on open source
components, integrated with consistent
management, industry-leading security
software, and professional services that help
you on each step of your cloud journey.

« HP unifies an increasingly complex world of

hybrid IT, delivering products and services that
work together with common management and

a simplified user experience.

Enterprise IT ( E:

Private cloud
Enterprise requirements
go beyond the ability of
a single delivery model

« HP enables you to match applications and
workloads with the right delivery model,
whether that is public cloud, private cloud,
traditional IT, or a hybrid mix.

« As a market leader in OpenStack cloud
computing, hardware, software, and
professional services, HP provides all the
building blocks across today’s hybrid IT
environment to help your organization
bridge to the New Style of IT.

Make HP your trusted advisor

Ultimately, you can count on HP to deliver
interoperable solutions based on open
source platforms, integrated with consistent
management, industry-leading security software,
and professional services that help you on each
step of your journey to the New Style of IT.

Learn more at
hp.com/helion
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HACE
will
remain

a vital

part of our
marketing
mix and

a key channel
for direct
one-to-one
customer
engagement.

Being part of HACE EXPO allows us to contribute our experience and
know-how in a targeted and direct manner - in terms of both hotels
and restaurant Market whose decision-makers meet every year. Our
contribution as a leader in this field along with MICORS proved to the
market that we are presenting their demands by mixing he hospitality
needs with latest technology trends.

Because ACT along with MICROS is one leading market providers for
hotels and restaurants and their supplies; HACE EXPO represents a
strategic business opportunity for it. HACE will remain a vital part of
our marketing mix and a key channel for direct one-to-one customer
engagement.
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HACE EXPO Overview

The international hotel supplies Exhibition HACE — HOTEL EXPO is
one of the largest Exhibitions in Egypt which is held annually on an
area of 20,000 square meters and more than 250 Egyptian and foreign
companies participate in this event.

Moreover, HACE EXPO is considered as a leading market forum of
Hotel Supplies and Catering Equipment, Bakery, Pastry and Ice cream
equipment, Furnishing Hotel equipment, Food and Beverage and
Supermarket equipment, and there are also competitions which take
place in the exhibition like: Egypt Food& Beverage Cup, Bakery Tec.
Culinary challenge and Inter Food Culinary challenge.

Moreover, HACE EXPO is considered as a leading market forum of
Hotel Supplies and Catering Equipment, Bakery, Pastry and Ice cream
equipment, Furnishing Hotel equipment, Food and Beverage and
Supermarket equipment, and there are also competitions which take
place in the exhibition like: Egypt Food& Beverage Cup, Bakery Tec.
Culinary challenge and Inter Food Culinary challenge.

HACE - HOTEL EXPO is one of the largest Exhibitions in Egypt
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Hospitality Projects Manager
Hospitality Projects

THE ONLY WAY

() (O E—

o7 B GREAT WORK

Job Specifications

| - Bachelor Degree in Engineering / Computer Science or equivalents.

+ PMP Certificate is considered as an asset.
« Minimum 3-5 years of experience in a similar or related field.

—

Admin Assistant Males & Females

Many Divisions

Job Specifications
. . . . - Bachelor degree of commerce, business administration or equivalent.
Financial Appllcatlon Installer +0- 2 year's maximum experience in a similar or related field.
I/ Hospitality Services DiViSiOﬂ/ Back Office Department u - Very good English & computer skills “MS word, excel, power point & Internet research.
Job Specifications

« B.Sc. of Commerce, computer Science or equivalent.

+ 0-2 year's maximum experience in Accounting.
- Computer Knowledge, SQL, PLSQL, Oracle forms and reports, HTML.

L

I'T Hardware Sales Representative
Hospitality Sales

Job Specifications

« B.sc/License degree from a reputable university/ Institute or equivalent.
- 0- 2 years'experience in a similar or related Field.
«Very Good Command of English language.

Front Oftice Applications Installer
Hospitality Services Division/ Front Office Department

Job Specifications

« B.sc/License of Tourism, Alsun & Arts — English Dept.

- 0- 2 year's maximum experience in Hospitality or IT Filed. o .
Service Sales Engineer

« Computer Knowledge (Crystal Reports, database, Oracle OR MS SQL).
Enterprise Business Division/ Services Sales Department

Job Specifications

- Bachelor degree of engineering or Computer Science.
- 1-2 Years of experience in a similar or related field.
«Very good knowledge & experience in field of networks & H/W

Oracle Data Base Administrator
Hospitality Services Division/ Professional Services Department

4
| Job Specifications
« B.Sc. of Engineering or Computer Science.
+ Oracle Database Administration course is a must.

Interested qualified candidates are

most welcomed to send their CVs,

with a recent photo to (hr@act.eg),

attention Ibrahim El Kady - HR

Team, Also Please mention the job
title in the E-mail subject.

- 0-2 Years of working experience in a similar or related Field.
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Infor Analytics .

Transform information into actionable insights. Real time insight straight to your mobile device.
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business?
Essential business.

InforMing.Ie.

Infor Ming.le makes collaboration natural and efficient
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ESSENTIALS

Redefine Simplicity: Agile, Scalable
and Trusted

Agile:

+  Respond quickly to

1anging business
demands

eed ime-to-deployment with sin

.
L

elastic pool of resources
x Streambned operations with automated

deployment, upgrades and patches

Scalable:

X Linear scale-out with small increment, cost-

effective bullding block approach
+  Eliminate need for pre-planned

infrastructure purchases

s

Hid gateway provides unlimited cloud

siorage

Trusted:

= Onecallg support with single point of

accountability for hardware and software
. ESRS en

diagnostics and repair

1bles remote monitorning

*  Industry leading Data Pratection safeguards

your entife system

Magazine
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VISIT THE EMC STORE

CONTACT US

SYSTEM SPECIFICATIONS PER NODE

Hardware Specifications Per Node x 4
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REDEFINE

SIMPLICITY

AGILE. SCALABLE. TRUSTED.

EMC VSPEX™ BLUE HYPER-CONVERGED
INFRASTRUCTURE PLATFORM
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In association with HP, launched “HP Helion solution-
Cloud” Event on 28th of October,2014 at the Fairmont : Dalo Molality

hotel. Let your business grow, _

HP Helion is a portfolio of products and services that |et our Clm HELP ‘A ﬂii'ﬂ'ﬂﬂv
makes it easier for your organization to build, manage, and . 1 'SP‘I'IF'JGﬂ'ﬂ'
consume workloads in a hybrid IT environments. . o

This portfolio includes everything from public cloud, ) October
managed cloud and private cloud to on-premises
infrastructure cloud solutions, as well as professional
services.

Fairmont Heliopolis
Pearl 3 ballroom

The idea of the event came from the customer’s potentials
for new ways to ease and develop their work, also to
eliminate the complexity of their IT environment.

The agenda also covered a glimpse of HP OneView software
that enables the customers to control all the infrastructure
using a single management console.

Event's program was rich that added value on both sides,
professional and entertainment wise.

By the end of the event, evaluation sheets were distributed
to get customers’ feedback about the event, which was
very positive.

Eventually a prize - HP Notebook - was handed to the
winner from Petrobel company.
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" Tech

1. Bill Gates

Net Worth: $79.2 billion

Bill Gates is once again the richest person on the planet, a title he's
held for 16 out of the last 21 years. He recaptured the top spot in March
2014 after a four-year run by Mexico's Carlos Slim Helu as No. 1. Early
on, the stellar performance of Microsoft, which he cofounded in 1975,
boosted his net worth but he's been steadily selling his shares in the
software company for at least 15 years. He unloaded one third of his
remaining stake over the 12 months through February 2015. That
included a gift of shares worth $1.5 billion to The Bill & Melinda Gates
Foundation in November 2014, which brought his lifetime giving
up to $29.5 billion. Gates, who spends most of his time focused on
philanthropy, laid out some decisive goals for his Bill & Melinda Gates
Foundation in his annual January letter.

3. Jeff Bezos

Net Worth: $34.8 billion

Despite a rough 2014 marked by the failure of Amazon.com's first
smartphone and continued pressure from investors, Amazon CEO
Jeff Bezos started 2015 strong. No longer just an online retailer, the
Seattle-based company is responsible for everything from providing
servers to host web content to selling diapers. While investors
continue to question if the company is spreading itself too thin, Bezos,
who still owns 18% of Amazon's shares, will keep on investing in new
businesses that he believes will make customers more and more
dependent on the brand. Bezos studied electrical engineering and
computer programming at Princeton, then worked for hedge fund D.E.
Shaw before founding Amazon in 1994.
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Billionaires |

2. Larry Ellison

Net Worth: $54.3 billion

Larry Ellison is arguably the first Silicon Valley tech entrepreneur to live
large and fast. He never met his biological father and was raised in a
middle-class Chicago home by his great aunt. After building databases
for the CIA, Ellison founded database software firm Oracle in 1977 and
has overseen its tremendous growth--revenues in fiscal 2014 grew to
$38.3 billion. In September 2014, Ellison shocked the business world
by announcing plans to step down as CEO; he is staying on as Oracle's
chairman and chief technology officer. Ellison has continued to gobble
up properties on the Hawaiian island of Lanai, which he bought for a
reported $300 million in 2012, and is said to own every hotel room on
theisland.

4. Mark Zuckerberg

Net Worth: $33.4 billion

Facebook cofounder and CEO Mark Zuckerberg has led his social
network to new heights, even as some younger users have grown
tired of it. Revenue grew 58% in 2014 to $12.5 billion, supported by a
jump in mobile ads. Some 1.4 billion people around the globe are on
Facebook, and those users are watching 3 billion videos a day on the
site. Its Instagram unit has more than 300 million users, while mobile
messenging app WhatsApp, which it purchased for $19 billion in cash
and stock in 2014, has 700 million users and is growing. Zuckerberg
is aiming to turn virtual reality headset maker Oculus VR, for which it
paid $2 billion in 2014, into a next generation computing platform.
Zuckerberg is also philanthropically active: he and his wife Priscilla
Chan committed $25 million to fight Ebola in October 2014 and $75
million to a new trauma center at San Francisco General Hospital in
February 2015.

5. Larry Page

Net Worth: $29.7 billion

Google CEO Larry Page runs what is arguably the most influential
company of the digital era. Besides dominating in online search, with
a 65% share of the global market, there are now more than a billion
active devices using its Android operating system, one for every
seven people. Page oversaw a string of acquisitions in 2014, including
programmable home thermostat maker Nest for $3.2 billion and
video monitoring outfit Dropcam for $555 million. In October 2014,
he transferred most of his daily responsibilities to Sundar Pichai so he
could focus on longer-term strategy. A clean energy advocate, Page's
network of houses in Palo Alto use fuel cells, geothermal energy and
rainwater capture. In November 2014, Page's family foundation gave
$15 million to aid the fight against Ebola.

7. Jack Ma

Net Worth: $22.7 billion

Former English teacher Ma captured the world stage like no other
Chinese businessman in September 2014 with the record-breaking
$25 billion initial public offering of his e-commerce powerhouse
Alibaba Group on the New York Stock Exchange. His Ant Financial
Services Group, is pushing beyond its Alipay online payment business
into financial services, including a consumer money market fund and a
private bank. Ma has said he plans to take it public in China. He also has
more than a dozen other investments, from a stake in a soccer team to
a film production studio. An active philanthropist, he sits on the board
of the Breakthrough Prize in Life Sciences with fellow billionaires Mark
Zuckerberg and Yuri Milner. Ma has claimed that he got rejected from
Harvard 10 times.

9. Laurene
Powell Jobs

Net Worth: $19.5 billion

Laurene Powell Jobs is making more of a
name for herself as a political and social [
. bl
influencer, more than three years after

the death of her husband Steve Jobs. She

is the founder and chair of the Emerson Collective, an organization
that focuses on using entrepreneurship to advance social reform and
help under-resourced students, and College Track, a nonprofit college
completion program. She also makes regular visits to Capitol Hill to
discuss pathways to citizenship for children of illegal immigrants, an
issue she describes as "a waste for our country not to have the human
capital that we developed." The Laurene Powell Jobs Trust is the largest
individual shareholder in Disney, with a 7.7% slice of the company, a
result of Disney using its shares to buy animation studio Pixar, run by
Steve Jobs, in 2006. The Disney stake is worth more than $13 billion.
She also sits on Stanford University's Board of Trustees.

6. Sergey Brin

Net Worth: $29.2 billion

Google cofounder Sergey Brin runs Google X, the secretive division
of the search engine company that focuses on risky projects, such as
smart contact lenses, airborne wind turbines and the ill-fated Google
Glass. In January 2015, Google announced it would stop making
the current version of the augmented reality spectacles, which
had become Brin's signature accessory and were slated to be sold
commercially. Brin made headlines in the fall of 2013 for his affair with
a 27-year old Google executive, which caused him to separate from
wife Anne Woijcicki and reportedly sparked a rift with Page. The son
of two academics, Brin emigrated to the U.S. from Moscow when he
was six. He founded Google with Page in 1998, when they were both
computer science Ph.D. students at Stanford University.

8. Steve Ballmer

Net Worth: $21.5 billion

Steve Ballmer retired as CEO of Microsoft in February 2014 and didn't
take long to move onto his next job, boss of the Los Angeles Clippers.
In August he closed a $2 billion purchase of the team, the highest price
ever paid for an NBA squad. Ballmer's passion for basketball is nothing
new. He began buying season tickets to the Seattle SuperSonics in the
1980s, and Microsoft cofounder Paul Allen, owner of the Portland Trail
Blazers, encouraged Ballmer to buy a team of his own. He failed in two
previous bids - one to buy the SuperSonics in 2006 and another to
acquire the Sacramento Kings in 2013 - before purchasing the Clippers.
Detroit native, Ballmer dropped out of Stanford M.B.A. program to join
Harvard classmate Bill Gates 1980 as employee number 30. He officially
became Microsoft's largest single shareholder in April 2014, as Gates
continued to sell shares as he diversifies his fortune.

10. Michael Dell

Net Worth: $19.2 billion

Michael Dell says his computer company is
thriving since he took it private in October
2013. The business no longer has to
disclose its financials, but Dell claims it is
growing faster than its rivals Oracle, IBM,
Cisco and Hewlett-Packard. He founded
the eponymous company in his Texas dorm room with $1,000 in
1984 when he was 19. Four years later, it went public with a market
capitalization of $85 million. By the time Dell took it private again in
2013, the company was worth $25 billion. He still holds a 70% stake in
the company, but he keeps most of his fortune in his private investment
firm MSD Capital, whose wide array of investments includes the the
Four Seasons in Maui, PVH Corp. (parent to Tommy Hilfiger and Calvin
Klein), and DineEquity (operator of IHOP and Applebee's). Dell and his
wife started the Michael & Susan Dell Foundation in 1999 and have
since given away more than $1 billion, putting most of their money
toward promoting education in the United States, South Africa and
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How MICKOS supports the hotel
industry in facing the challenges of

the rapid digital evolution

Technology has changed our lives in numerous ways, the way we work, the
way we relax, the way we communicate and the way we interact. Hotels,
restaurants and other gastronomy establishments are starting to explore
consumer engagement and forming strategies for a digital business.

Checkin

Set a Wakeup Call Messaging

Order Drinks at
the Bar

Reservations

MICROS Commerce
Platform

Stream Music Ordering of Room

Service

Table Reservations

The MICROS Commerce Platform (MCP) is the next generation
ecommerce Platform from MICROS that is designed for the hospitality
industry; it will extend the MICROS Business Applications beyond
the boundaries of the hotel or restaurant. The platform consists of a
feature rich content management system coupled with an experience
manager and an ecommerce transaction engine that fully integrates
with the back-end business process application.
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Providing a World Class Guest
Experience

The MICROS Commerce Platform is the gateway to providing world
class digital guest experiences, whether before the visit through
reservations, check in, table reservations, pre ordering of room
service or messaging. During the stay allowing the guest to view their
profile, order drinks at the bar, close the curtains, stream music and
set a wakeup call and once they have left to make sure their stay was
enjoyable through surveys, rewards and social media integration.

The restaurant or hotel will always need business applications to
manage their day-to-day operations on site. These solutions will
be enhanced over time to embrace new technologies. However, in
some sectors, the customer is changing; they are now the connected
generation, the digital natives, who demand immediate information
and action in real time, anywhere and from any device. MICROS is
embracing this change by providing a platform and a framework not
only for today but also as more disruptive technologies emerge in the
future.

Ecommerce is on everyone’s radar, interaction with the guest is
paramount and creating guest experiences, before, during and after
are essential for any hotelier or restaurateur. When you couple this
with the emergence scrambling to find the next big thing in terms of
solutions and applications. The challenge that everyone is facing is
how do we handle the convergence of all this disruptive technology?
MICROS’ approach to this conundrum is to provide a platform that
sits between the on premise business applications and the consumer
touch points and in doing so provide seamless integration between
the two. Over the next few months the MICROS ecommerce
Marketplace will develop and promote our ecosystem of in house
and partner applications designed to meet our customers’ and their
customers’ requirements.

To truly offer great guest experiences we have to look at the journeys our customers take when interacting with their businesses. Each journey has
different steps, paths and interaction and as a solution provider MICROS has to be able to offer flexible tools to meet these demands. Whether it is
pre-ordering a burger for collection in a quick service restaurant and paying for it using the payment gateway to ordering a second latte from your

seat in the favorite coffee shop and have it delivered to the table.

T e e LR

MICROS are very well positioned in this area with our Hotel and Food & Beverage Products

With the advent of social media defining the way in which people
interact, praise, criticize and communicate, hoteliers and restaurateurs
need to embrace all these channels. In doing so however they need to
respond quickly and make the replies, especially those that are in the
public domain personal and direct. Consumers react negatively when
a ‘robot’ response is pasted to social media sites such as Trip Advisor
or Facebook. The challenge the industry faces is how to control and
monitor the numerous channels known and unknown, sort out the
praise, the good and bad comments, and respond with a personal
touch.

There will always be a need for a robust end point in a business and
MICROS are very well positioned in this area with our Hotel and Food
& Beverage Products. The connected consumer will shape business
practices and define requirements at a greater pace than we have seen
before, when coupled with the advancement of app developments
and the ease in which they can be accessed through mobile devices,
MICROS needs to provide the framework and the platform to be the
bridge to our business applications.
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Oracle’s MICROS mWorkstation is an all new Point
of Sale terminal designed for the unique challenges
of the hospitality and retail industries. Featuring a
15.6” wide screen high definition display with a
projected capacitive touch screen, the mWorkstation
utilizes the latest technologies, from the class leading
dual core Intel processor to its ultra slim solid state
drive.

With the mWorkstation, Oracle’s MICROS introduces
a point of sale terminal that has outstanding
performance for all uses, ensures maximum
reliability by having no moving parts, and sips
electrical power to be more environmentally and
economically responsible.

The mWorkstation provides customers with a tailored
solution for their business needs. Unlike many
competitive  solutions using consumer grade
products, the mWorkstation is tailored for the
hospitality and retail industries, providing a clean,
secure, integrated device hardened to withstand the
day to day abuse common in these environments.

As with all of Oracle’s MICROS hardware, the
mWorkstation achieves a set of goals that provide
maximum benefit to our customers. These goals
include the simplest installation, the highest levels of
maintenance free reliability, the longest life cycles,
the most attractive designs, and the ability to adapt to
changing operational requirements.

Oracle’s MICROS workstations are installed in a
variety of locations, frequently in less than ideal
environments. In addition to spill resistance, the
mWorkstation is designed to operate in temperatures
ranging from 0 °Celsius (32 °F) to 50 °Celsius (122
°F).  Designing the mWorkstation to meet these
extremes ensures the unit is well suited for baking
drive thru windows or frigid ski resorts. It also
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The mWorkstation is currently supported by RES 5.4 with
the mWorkstation Update.

ensures an extremely reliable device in more typical
restaurant environments.

Years of reliable service are great, but a system must
continue to be attractive too. To make sure the
mWorkstation retains its good looks, it is constructed
of aluminum alloy and PC-ABS, which provide a
robust casework that can withstand the punishing
hospitality environment for years, and still maintain
an attractive finish.

MICROS experience with real life hospitality
environments surpasses all competition and the
mWorkstation embodies this experience.

The sleek styling of the mWorkstation complements
any décor, with an attractive finish, low profile and
small footprint.

Special care was taken to make sure the
mWorkstation adjustable stand provides a stable
base, is easy to install, and reduces the overall
footprint of the device. The raised feet of the
Adjustable Stand ensure spills and standing liquids
do not interfere with operations.

A concealed location in the base of the stand is
provided to house a local printer power supply while
an internal cable provides AC power to it. This
feature ensures the printer power supply is physically
protected, reduces footprint and eliminates an
additional power cord, making installations neater
and easier to service.

To meet design objectives, MICROS carefully
selected each component of the mWorkstation.
Special emphasis was placed on selecting
components that are reliable, efficient, and available
for many years to come.

The mWorkstation is designed around embedded
and industrial components; those items identified by
their manufacturer for long life cycle, superior
specification and tightly controlled quality.

Processor

The latest Intel Atom processor, the E3827, was
selected to meet the balance of high performance
and low thermal output. This balance allows the
mWorkstation to run the most demanding
applications, yet remain passively cooled. As a
result, the mWorkstation is highly energy efficient.
Persistent Storage

The mWorkstation features multiple storage options.
The Windows Embedded 8.1 Industry Pro
configuration comes with a removable M0-297 “slim
SATA” solid state drive. This easily serviceable drive
is accessed by removing the magnetic card reader
assembly. A fixed eMMC flash device on the main
board stores the recovery image for the system.

An SD card slot is available and kept secure behind
the magnetic card reader assembly as well.

The adjustable stand is designed to accommodate
the modular peripherals from the mStation, however
the mWorkstation adjustable stand uses a revised
rear display with a longer cable than the mStation
version. The mWorkstation rear display is backwards
compatible with the mStation.
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Five Steps For Securing The Data Center:
Why Traditional Security May Not Work

What You Will Learn

Data center administrators face a significant challenge: They need to secure the data center without compromising
the performance and functionality that new data center environments enable. Many are looking to secure the data
center using solutions designed for the Internet edge, but these solutions are not enough. The data center has
unique requirements around provisioning, performance, virtualization, applications, and traffic that Internet-edge
security devices are simply not designed to address.

Securing the data center requires a solution that can:

e Provide visibility and control over custom data center applications
o Handle asymmetric traffic flows and application transactions between devices and data centers

¢ Adapt as data centers evolve: to virtualization, software-defined networking (SDN), application-centric
infrastructures (ACls), and beyond

« Address the entire attack continuum: before, during, and after an attack

Integrate with security deployed across the entire network

Prime Target for Compromise: The Data Center

Many modern cybercrime campaigns are designed specifically to help adversaries reach the data center, where
high-value data, including personal customer data, financial information, and corporate intellectual property
resides.’ However, securing the data center is a challenge. Asymmetric traffic, custom applications, high traffic
volumes which need to be routed out of the datacenter for inspection, virtualization across multiple hypervisors,
and geographically disparate data centers all make securing the data center difficult for security solutions that have
not been designed for those purposes. The result is gaps in security coverage, severe impacts on data center
performance, the need to compromise data center functionality to accommodate security limitations, and complex
provisioning that undermines the ability to dynamically spin up data center resources on demand.

Meanwhile, the data center is evolving, migrating from physical to virtual to next-generation environments, such as
SDN and ACI. Data center traffic is already growing exponentially, driven largely by increasing cloud utilization and
the emerging Internet of Things (IoT) environment, where the Internet and networks expand to places such as
manufacturing floors, energy grids, healthcare facilities, and transportation.

Cisco forecasts that by 2017, 76 percent of data center traffic will stay within the data center and will be largely
generated by storage, production, and development data in a virtualized environment. Gartner projects a 3000
percent increase in data center connections per second by the end of 2015.
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Modern data centers are already providing a host of applications, services, and solutions to the business. Many
organizations need to rely on several data centers, often geographically dispersed, to support their growing cloud
computing and traffic needs, as well as strategic initiatives, such as big data analytics and business continuity
management. As the data center becomes an even more critical part of the enterprise backbone, it will solidify its
position as a prime target for malicious actors designing increasingly sophisticated threats meant to evade
detection. All of the above means the data center will become only more difficult for security teams to monitor
and protect.

Another complication for data center administrators and their teams: Provisioning and performance limitations
significantly impact how security solutions, such as next-generation firewalls, are deployed and what traffic they
can inspect. Security cannot undermine data center performance. In today’s data center, security provisioning must
occur within hours or minutes, not days or weeks. Performance must dynamically scale to handle high-volume
bursts of traffic.

Five Steps For Securing The Data Center
Comprehensive data center security requires a defense-in-depth approach that can deliver in five key areas. The
solution must:

1. Provide visibility and control over custom data center applications. Data center administrators need
visibility and control over custom data center applications, not just the traditional web-based applications
(for example, Facebook and Twitter) and related microapplications that traditional Internet-edge security
devices inspect. Most Next-generation firewalls are designed to inspect the type of traffic that is flowing
through the Internet edge, not custom data center applications.

2. Manage asymmetric traffic flows and application transactions between devices or data centers.
Security must be integrated with the data center fabric, not simply sit at the edge. Solutions on the edge
cannot inspect both north-south (inbound-outbound) traffic and east-west traffic flows, and the latter
represents the bulk of today’s data center traffic. If traffic must be sent out of the data center to a next-
generation firewall for inspection and then routed back to the data center (hairpinned), the solution
undermines the dynamic traffic flow the modern data center requires.

Securing asymmetric traffic is another challenge that many next-generation firewalls are not designed to
address. In asymmetric routing, found in many data centers, a packet traverses from a source to a
destination in one path and takes a different path when it returns to the source. This becomes a problem
when next-generation firewalls are used in the routed path. They are simply not designed to track, inspect,
or manage the sophisticated and unexpected traffic flows that asymmetric routing demands.

Security solutions for the data center also must be able to handle application transactions between data
centers or devices, including virtual devices. Virtual devices are just as vulnerable as physical devices, so
data center security must be able to address the unique challenges of virtual environments, including the
constant creation and tear-down of devices.

3. Adapt as data centers evolve. As data center environments migrate from physical to virtual to next-
generation SDN and ACI models, security solutions must be able to scale dynamically and provide
consistent protection that can work seamlessly across evolving and hybrid data center environments. In
these new data center models where virtual and physical devices are being provisioned rapidly, security
rules can quickly scale out of control. Access control list (ACL) management is already a challenge for
many IT teams.
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Data center administrators need to be able to create automatic policy enforcement as new devices are
provisioned, so they can greatly reduce manual effort and reduce deployments from days to minutes. The
ability to deploy a single security solution across hybrid data centers, many with multiple hypervisors
(virtualization machine monitors), allows IT teams to focus on data center functionality without being
burdened by administrative security tasks across a complex set of unrelated security devices.

Address the entire attack continuum, before, during, and after an attack. Traditional security
approaches offer limited threat awareness and visibility in a data center environment, and focus primarily
on blocking at the perimeter. To cover the entire attack continuum, organizations need to address a broad
range of attack vectors with solutions that operate everywhere the threat can manifest itself: on the
network, on endpoints, on mobile devices, and in virtual environments. A holistic, threat-centric approach
to securing the data center that includes protection before, during, and after an attack, is needed to
protect the modern data center and its specialized traffic.

Traditional next-generation firewalls offer virtually no solution for identifying and mitigating stealth attacks
designed to slip past defenses, cannot provide remediation and analysis after an attack has been
stopped, and are unable to track and secure the sort of asymmetric traffic data centers generate. They are
almost exclusively defensive tools, yet they also cannot defend against emerging, unknown threats
targeting vulnerable servers, unique applications, and valuable data.

Protect the entire network. Any security strategy must acknowledge that the goal of a remote user is not
to connect to the edge of the network, but to access critical resources inside the data center. Data centers
are part of a complex network environment extending from remote users and branch offices, across the
core, into the data center, and out to the cloud. Security for the data center must be part of the data center
architecture, as well as part of a broader solution that can see the whole network and provide seamless
protection along the entire data path.

Data center security is different. To truly protect the modern data center, and new data center models that are

emerging now, organizations cannot rely on a next-generation firewall alone. They need a comprehensive and

integrated security strategy and architecture that provides consistent and intelligent protection across the entire

distributed network, from the edge to the data center to the cloud, without undermining performance.

Securing the Modern Data Center

Cisco offers powerful tools to defend today’s evolving data center environments, and not just at the data center

edge. The innovative Cisco® Adaptive Security Appliances (ASA) solutions for data center security are designed to

secure both physical and virtual environments and to allow organizations to migrate seamlessly from traditional to

next-generation data centers for future-proof deployments, investment protection, and comprehensive protection.

New additions to the Cisco ASA platform include:
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Cisco Adaptive Security Virtual Appliance (ASAv): The Cisco ASAv is a virtual version of the complete
Cisco ASA firewall feature set, combined with dynamic scalability and simplified provisioning for virtual
environments. It is designed to run on a variety of hypervisors and is independent of VMware vSwitch
technology, making it a data center-agnostic solution for Cisco, hybrid, and those that are not Cisco
environments. The flexible architecture of the Cisco ASAv means it can be deployed both as a traditional
security gateway, and as a security resource for intelligent SDN and ACI environments that can be
dynamically stitched directly into application service chains.

Cisco ASA 5585-X Adaptive Security Appliance: A purpose-built data center security appliance that
fully supports traditional, SDN, and ACI data center environments, the Cisco ASA 5585-X Adaptive

Security Appliance features newly enhanced performance and provisioning capabilities. It provides
advanced clustering capabilities for up to 16 nodes, delivering 640 Gbps of data center-class performance
that can be deployed across multiple data centers. Clustered solutions can be managed as a single
device to significantly reduce administrative overhead. And like the Cisco ASAv, it is designed to work in
traditional and next-generation data center environments such as SDN and ACI, providing consistent
security across hybrid environments and seamless protection as data centers are being migrated.

Other solutions available from Cisco that help to provide comprehensive data center security include:

Cisco OpenApplD technology: IT teams can create, share, and implement application detection, and
develop custom rules for custom applications in the data center, with Cisco OpenApplID technology. It is
an open, application-focused detection language and processing module for Snort™, the intrusion
prevention system (IPS) and intrusion detection system (IDS) developed by Sourcefire, now part of Cisco.
Cisco OpenApplD is fully integrated with the Snort framework, providing administrators with much deeper
awareness of the applications on their networks.

Snort users can utilize Cisco OpenApplD detectors to detect and identify applications and report on
application use. Cisco OpenApplD provides application-layer context with security-related events and helps
to enhance analysis and speed remediation. It enables Snort to block or alert on detection of certain
applications, helping to reduce risks by managing the total threat surface.

Cisco FireAMP" and FireSIGHT " solutions: Advanced malware analysis and protection are required to
provide a holistic, threat-centric approach to securing the modern data center—before, during, and after
an attack. Cisco FireAMP products, from Sourcefire, utilizes big data to detect, understand, and block
advanced malware outbreaks. It is the only solution that provides the visibility and control needed to stop
threats missed by other security layers. And by combining Cisco FireAMP products with the Cisco ASA,
users can provide deep inspection and protection for asymmetric data center traffic.

Cisco FireSIGHT, also from Sourcefire, provides the network visibility, context, and automation required to
respond to changing conditions and new attacks. Administrators can manage hundreds of appliances
centrally using the Cisco FireSIGHT Management Center.

IY
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ACT continues its Leadership
Development Program in
partnership with New Horizon.

ACT believes that nothing beats the human factor, and
humans love to belong. So it provides its staff with
opportunities to grow and develop both professionally
and personally, ACT Leadership development is a program
to expand the performance capability of individuals in
leadership roles within ACT. And like any approach, it's
not achieved through a single stage or step but rather
through a journey. This journey is the process of leadership
development.

Thereisnosingle best way to lead, there are a wide variety of leadership
models that each may serve. However, the systematic approach to
leadership development has proven successful for many companies,
working toward a set of preferred outcomes through a broad range of
approaches to thought leadership. Unlike other approaches, it takes
into account the differing expectations of leaders as well as unique
organizational practices to create a system that allows them (and the
organization as a whole) to function at peak efficiency.

That’s why ACT launched the Leadership
Development Program in 2013 starting by
wave one that included 13 participants,
then in 2015 we launched wave 2 which
includes 15 participants.

The programs are designed explicitly to ACT’s specific needs and
based on its corporate values with a vision to develop its employees
interpersonal capabilities and leadership skills giving people in
business the opportunity to sharpen their skills and improve their
performance in order to build positive, steady and profitable results.

A great leaders
courage to fulfill his
vision comes from

passion, not position.

John Maxwell N

A leader is one
who knows the
way, goes the way,

and shows the way.
John Maxwell
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Top 10 Strategic Tech Trends for 2 O 1

Gartner defines a strategic technology trend as one with the potential for significant impact on the organization in the next three years.

Factors that denote significant impact include a high potential for disruption to the business, end users or IT, the need for a major investment, or the
risk of being late to adopt.
The top trends for 2015 cover three themes:
The merging of the real and virtual worlds,
The advent of intelligence everywhere,

And the technology impact of the digital business shift.
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3.3D Printing

Gartner states that 3-D printing
will reach a tipping point over
the next three years as the
market for relatively low-cost 3-D
printing devices continues to
grow and industrial use expands
significantly.

New industrial, biomedical and

consumer applications will continue to demonstrate that 3-D printing
is a viable and cost-effective means to reduce costs through improved
designs, streamlined prototyping and short-run manufacturing.
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4.Advanced,
Pervasive
and Invisible
Analytics

Analytics will take center stage
as the volume of data generated
by embedded systems increases and vast pools of structured and
unstructured data within and outside the enterprise are analyzed.
"Every app now needs to be an analytic app,' says Gartner’s Cearley.

"Organizations need to manage how best to filter the huge amounts
of data coming from the loT, social media and wearable devices, and
then deliver exactly the right information to the right person, at the
right time. Analytics will become deeply, but invisibly embedded
everywhere."

Big data remains an important enabler for this trend, but Gartner says
the focus needs to shift to thinking about big questions and answers
first and big data second — the value is in the answers, not the data

Ubiquitous embedded
intelligence combined with
pervasive analytics will drive the
development of systems that are
alert to their surroundings and
able to respond appropriately,
according.

Gartner highlights the example of context-aware security as an early
application of this capability. By understanding the context of a user
request, applications can not only adjust their security response but
also adjust how information is delivered to the user, simplifying an
increasingly complex computing world.

7.Cloud/Client

Computing *

The convergence of cloud and

mobile computing will continue '
to promote the growth of centrally

coordinated applications that can
be delivered to any device. "Cloud
is the new style of elastically
scalable, self-service computing,

and both internal applications and external applications will be built
on this new style," says Cearley.

In the near term, the focus for cloud/client will be on synchronizing
content and application state across multiple devices and addressing
application portability across devices. Over time, applications will
evolve to support simultaneous use of multiple devices.

9.Web-Scale IT

Web-scale IT is a pattern of global-
class computing that delivers the
capabilities of large cloud service
providers within an enterprise
IT setting. Gartner predicts that
more organizations will begin
thinking, acting and building
applications and infrastructure
like Web giants such as Amazon,
Google and Facebook.

Web-scale IT does not happen immediately, but will evolve over time as
commercial hardware platforms embrace the new models and cloud-
optimized and software-defined approaches reach mainstream. The
first step toward the Web-scale IT future for many organizations should
be DevOps — bringing development and operations together in a
coordinated way to drive rapid, continuous incremental development
of applications and services.

Q

Deep analytics applied to an -

understanding of context
provides the preconditions for a
world of smart machines.

This combines with advanced

algorithms that allow systems

to understand their environment, learn for themselves, and act
autonomously. Prototype autonomous vehicles, advanced robots,
virtual personal assistants and smart advisors already exist and will
evolve rapidly, ushering in a new age of machine helpers. Gartner
believes that the smart machine era will be the most disruptive in the
history of IT.

8.Software-
Defined
Applications &
Infrastructure

Agile programming of everything
from applications to  basic
infrastructure is essential to enable organizations to deliver the
flexibility required to make the digital business work. Software-defined
networking, storage, data centers and security are maturing. Cloud
services are software-configurable through API calls, and applications,
too, increasingly have rich APIs to access their function and content
programmatically.

To deal with the rapidly changing demands of digital business and
rapidly scale systems up or down, computing has to move away from
static to dynamic models, according to Gartner. Rules, models and
code that can dynamically assemble and configure all of the elements
needed from the network through the application are needed.

10.Risk-Based
Security and
Self-Protection

Gartner states that all roads to
the digital future lead through
security. However, in a digital
business world, security cannot
be a roadblock that stops all progress. Organizations will increasingly
recognize that it is not possible to provide a 100 percent secured
environment.

Once organizations acknowledge that, they can begin to apply more-
sophisticated risk assessment and mitigation tools. This will lead to
new models of building security directly into applications. Perimeters
and firewalls are no longer enough; every app needs to be self-aware
and self-protecting.
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Facts at a glance

Product : Infor® EAM
Industry : Food & Beverage
Country : Norway

Partner :

“We are incredibly proud of this achievement,
and it is testament to the dedication of the
entire team, including Prevas and Infor EAM,
that it has been possible.”

—Andre Nilsen Ibenholdt, Head of Utilities &
Facilities, Coca-Cola Enterprises Norway

About the company

Coca-Cola® Enterprises Norway produces,
sells, and distributes Coca-Cola® products in
Norway. It is Norway's largest provider of
non-alcoholic beverages. From production
operations in Loerenskog, just outside Oslo,
the company markets and distributes
Coca-Cola, Coca-Cola Light®, Coca-Cola
Zero®, Fanta®, Sprite®, Urge®, TAB X-tra®,
Bonaqua®, Powerade®, Nestea®, Minute
Maid®, Burn®, Kuli®, and CHAQWA?®.
Coca-Cola Enterprises has a total of
approximately 700 employees in Norway
and a production capacity of

Coca-Cola Enterprises Norway doubles
production efficiency and equipment
effectiveness with Infor EAM

Challenges

- Adhere to world-class maintenance standards with focus on
preventive maintenance as a competitive, cost-reduction
strategy.

« Update systems to efficiently analyze and evaluate
maintenance activities.

« Support a stronger role for maintenance with a strategic plan
to monitor what work is done, where, and when.

Why Infor?

- Offered an enterprise asset management solution that
integrated with the company’s SAP® ERP system.

« Leveraged KPIs and graphical visualizations, simplifying
maintenance task analysis and evaluation.

+ Integrated with Prevas EAM Connector to provide an
intuitive interface on tablets and smartphones.

Benefits

+ Doubled scores in production efficiency and overall
equipment effectiveness from %46 to %93.

+ Reduced energy consumption by %43 with better ventilation
and turning off machines when not in use.

- Gave qualified users access to relevant information and
basic functions within Infor EAM.

« Centralized all information relating to equipment, repair
schedules, and preventive maintenance.

“The analysis and reporting capabilities within Infor EAM are
particularly impressive as they enable us to identify
opportunities for improvement, which in turn help us work
toward achieving World Class Maintenance.”

—Andre Nilsen Ibenholdt, Head of Utilities & Facilities,
Coca-Cola Enterprises Norway

-
[

Prevas

Innovation for Growth

290 million liters annually. To learn more,
visit www.coca-cola.no.
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